MSI SURFACES

CASE STUDY

INITIAL CHALLENGES

MSI sought to become the premier surfaces resource for retailers
nationwide, and a treasure trove of information and inspiration
for homeowners.

The problem was that their website was from the early 1990’s.

It was aesthetically dated, difficult to navigate, and did not reflect
the high quality of their products. We knew that the best way to
easily ensure immediate and long term success was to build a
beautiful website that was also user-friendly and SEO optimized.
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OUR INITIAL SUCCESS




SOLUTION

“Over the course of the last 8 years we have dramatically expanded
our marketing efforts with Push Marketing because they have
proven to be successful time and time again and always
seem to know what the right next step is.” - MSI
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Since 2011, we have continually expanded our services with MSI. The projects we have managed for them include:

=1

DISPLAY &
REMARKETING

]

WEB
ANALYTICS











